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RISING STARS

Eachyear Campaigns & Elections’ selectsits Rising Stars, up-and-comers ofthe political world.

Some havemadetheirmarkbyturninglosing campaignsintowinners, ordemonstrating excellence
workingondirect mail, polling, get-out-the-vote operations, fund raising or political advocacy.

Weselected 10 Democrats, 10 Republicans and fourothersall youngerthan 35.

Youcan expecttohearabouttheseRising Starsinfuture campaigns. We’re bettingthatthey will formthe
and will formthe next generation of standoutsinthe political consultingindustry.

MICHAELBASSIK (D), 27, isthevice president of Internetmarketing for MSHC Partners, Inc,avoter
contactfirmthatoffers mail, targetingand Internet marketingservices.

Beforejoining MSHC Partners, he wasthedirectorof politicaladvertisingatAmerica Online. Inhis
workatAOLand MSHC Partners, Bassikworked on conceptofinternetadvertisingasakey partof
politicalcampaigns. He helped launchthefirstlarge-scale and successfuluse of banneradvertising
torecruitnewdonorstojohnKerry’scampaign. Duringthe 2004 election cycle, heimplemented
Internetadvertising campaigns for 5o candidates and organizations, launchinganimations ad polit-
ical quizzesascampaigntechniques.Healso co-founded the Online Coalitionto educate bloggers
andonline activistsabouttheirrights underthe Bipartisan Campaign Reform Actof2002.

Bassik graduated fromthe University of Pennsylvaniawith honorsin political scienceand aminorin
Spanish. His thesis “The Effectiveness of Political Advertising on the Internet” isatrusted resource for politicalmarketers.
Bassikis currently pursuinghis).D.atthe American University Washington College of Law.

MORTON BRILLIANT (D), 34, isthe campaign manager for Cathy Coxfor Governor of Georgia.
Ascommunicationsdirector for Christine Gregoire forWashington Governorin 2004, the brilliant
Brilliant created and executed amessage strategy that lasted through the campaign’s two re-
countsand reversedtheelection’sinitial outcome, leadingtovictory 1o weeks afterthe election.In
1998, Brilliantused Internet communicationsto overcome a 40-pointdisadvantage and elect)im
Hodgesas governorof South Carolina. He wasalso the politicaldirector forthe South Carolina
Democratic Party.

Brilliant gotaB.A.inclassical studieswith high honorsfrom Brandeis Universityanda).D.with hon-
orsfromthe George Washington University School of Law.

JEFFREY COLEMAN (R),30,is ownerof Churchill Strategies LLC, a political consulting firmbasedin
centeral Pennsylvania. With his firm he hasconsulted on numerous campaignsrelyingon tradi-
tional grass rootstechniques suchasdoortodoorcampaigns,town hallforumsand ade-empha-
sisonpolling. He hasworked for Bill Scranton for Governorand various state House and Senate
campaigns.

At25, Colemanbecametheyoungestmembertoserveinthe Pennsylvaniastate House of

Representatives. Inhiscampaign forthe seat, he unseatedani1-yearincumbent.Colemanservedin
the House until2oo4 untilhe lefttostart his consulting firm.

HehasaB.S.from Liberty Universityin Lynchburg, Virginia.
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MAXPULSINELLI (N), 32, isthe founderof Maximum Impact PublicRelations,apublicrelationsand
publicity firmwhichfocusesonpoliticalbooks and authorsaswellas politicaladvocacy organiza-
tions.

Itis notuncommon for Pulsinelli’s publicity campaignstoland booksonthe NewYorkTimesor USA
Today’s bestsellerlists, including Bernard Goldberg’s 100 People who are Screwing Up America
(And Al Frankenis#37).

Priortoestablishing hisownfirm, Pulsinelliworked at Shirley & Banister Public Affairs, Griffin
Communicationsand)ack HornerCommunications.

| Pulsinelliearned his B.A.incommunicationsfromthe University of Pittsburgh.

FRANIKSALAZAR(D)FrankSalazar, 31,campaign managerforBob FilnerforCongress.Salazar
jumpedinto politics feet firstwhenhewaselected to the city councilin hishometown of Calexico,
Calif. Fromthere,hewentontobecomea presidentialappointeetothe U.S.Departmentof SRS
Agricultureinthe Clintonadministration. He worked onVice President Gore’s presidential campaign a8
in2000asaHispanicmediacoordinatorandthenjoined)ames Carville’sfirmasanassociate. While s
there, heworked on presidentialcampaignsinthree South American countries.

Currently, Salazarisworkingon U.S.Re.BobFilner’sre-electionto California’s 51st District seat.

HEATHERSMITH(N), 30,isthedirectorofYoungVoterStrategies,aprojectofthe Graduate School of
Political Managementat George Washington Universitythat provides candidates, parties, consult-
antsand nonprofits withdataonyoungvotersandtoolsthattheycanuseto mobilize the demo-
graphic.

Smithwasthenationalfield directorforthe NewVoters Project, the largestnonpartisan grassroots
effortin historytoregister18-to 24-year-old voters. Duringthe 2004 campaign, Smith trainedand
managed astaffofi5o.They builtacoalitionofmorethan 7oo businesses, nonprofitsand elected
officials and recruited more than 4,000volunteers nationwide. The projectregistered 349,00018-t0
24-year-oldsinitssixcore states.

Smithearned herB.A.ineconomicsand public policyat Duke University.She hasalso studied at
Oxford University.Sheiscurrently pursuing hermastersat George Washington University.

GIOVANNAGRAYTORCHIO (D),26,isthe seniorvice president ofbusiness developmentat NorthTrack
Media, anintegrated strategiccommunicationsand mediafirmin New York City.
Torchio,adeputyfinancedirectorforthe NewYorkarm of Howard Dean’s campaign.On Dean’s cam-
paign, Torchio established one of New York City’s first low-dollar fund-raising networks, raising
high-dollarresults of over $1 millionforthe campaign.Torchio translated that successinto herstart-
up political software company|Stand Forand had 35 clientsinlessthanayear. Sheisthe youngest
board memberofthe Women’s Leadership Forum Networkand served as campaign manager for
Andrew RasiejforNew York City PublicAdvocate.

TorchioholdsaB.A.ingenderandwomen’s studiesand history from Connecticut College.

b~ JIMWILSON(N), 34,isthe managerof politicaleducation programsforthe American Medical
TR Association’s PAC, where he conducts political education programstoteach politicalactiontech:-
- 8 - niquestothe medicalcommunity.

. ' From2o001to 2005, Wilsonworked fortheinformationdivisionatthe Federal Elections Commission.

W B % Heprovidedtrainingonfederalcampaignfinance lawto candidates, political partiesand political
L e~ actioncommittees.Hisworkatthe FECmade himasought-afterexpertinindependent expendi-

. B turesandnationalandstate political party committee regulation. Hewasanadviserto several state

agenciesregarding provisions ofthe McCain-Feingold bill.
Wilsonreceived his B.A.from Georgetown Universityand amastersand PhD inrhetoricand political
communications fromthe University of Pittsburgh.
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